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The end of the road – for now.

Celebrating its tenth anniversary at the New York 

International Auto Show (NYIAS) earlier this month, 

the World Car Awards (WCA) held its signature 

event, the annual prize-giving Awards Ceremony, in 

front of over 300 international media and industry 

heavyweights.

And for the first time in the WCA’s history, Mercedes-

Benz captured a hat-trick of trophies with its C-Class 

fending off the Ford Mustang and Volkswagen 

Passat to win top honors in the prestigious World 

Car of the Year category. The AMG GT picked up the 

World Performance award, while the S-Class Coupé 

snagged the World Luxury gong. 

Dr. Dieter Zetsche, Chairman of the Board 

of Management of Daimler AG, said: ‘This is 

unprecedented. We are thrilled to win three out of 

five trophies. The C-Class is a bestseller that has 

always been a trendsetter in the premium medium-

size category. It comes to the starting line with 

qualities and safety features usually reserved for 

higher-class automobiles.’

In the remaining two categories, the BMW i8 won the 

World Green Car award and the Citroën C4 Cactus 

triumphed in the World Car Design of the Year 

category, with the carmaker having been nominated 

in the top three a remarkable six times in ten years.

Sponsored by NYIAS, Bridgestone and Autoneum, 

the globally-covered ceremony was a fitting 

culmination to the 2015 awards process that began 

in Paris last October. Then in November, more than 

20 jurors gathered in Los Angeles to test-drive the 

American contenders for this year’s WCA. 

The

awards’ 

75 jurors, 

spread across 

22 countries,   

have generated a 

vast amount of exposure 

over the past year, keeping 

the WCAs in the world’s No 1 

spot among car awards programs in 

terms of media reach, according to an 

international survey conducted by PRIME 

Research.

In just a few months, the candidate list for the 2016 

awards will be announced and jurors across the 

globe will start the evaluation process once again in 

the search for next season’s winners.

One newcomer that is already generating great 

interest amongst jurors is the Toyota Mirai, the 

world’s first production hydrogen-powered fuel-cell 

car. But who is to say which other vehicles will be 

unveiled in time to compete for the famous World 

Car of the Year trophy next April? We look forward 

to finding out.

World Car Awards is more than just an awards 

program. It is a resource for the industry with a focus 

on excellence and innovation on a global scale. Our 

role is not just to reward current achievement but to 

provide an insight into the future, via trend studies 

and related initiatives and to foster innovation for 

that future.

Peter Lyon is a World Car Awards Juror 

and Chairman
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It has

 been a long wait for 

Mercedes-Benz. While German rivals 

BMW, Volkswagen and Audi have all taken home 

the coveted World Car of the Year trophy since the inaugural 

presentation in 2005, Mercedes-Benz has always been the bridesmaid. 

Now, finally, the carmaker has had the big day all to itself.

At the World Car Awards, which took place at a packed New York International 

Auto Show, the Mercedes-Benz C-Class was voted the 2015 World Car of the 

Year. The victory for the C-Class not only saw the beautifully-crafted trophy 

cradled back to the carmaker’s headquarters in Stuttgart, but led a sea 

change of dominance at the World Car Awards.

Alongside the main prize, Mercedes-Benz also picked up the World 

Performance Car trophy with the Mercedes-AMG GT, and the World Luxury 

Car title with the S-Class. Never before had the esteemed carmaker won 

more than one prize at the World Car Awards. This year, it landed three.

Perhaps most satisfying for Daimler chairman Dr. Dieter Zetsche will not be 

the fact that his Mercedes-Benz vehicle saw off strong challenges from the 

other two finalists, the Volkswagen Passat and the Ford Mustang, but that 

the C-Class was taking the crown from the Audi A3.

Audi, BMW and Mercedes-Benz – the big three German luxury carmakers – 

are as competitive as ever, and this latest victory is yet another sign of the 

country’s dominance in the automotive world. German cars have ruled the 

World Car of the Year category in recent years, with the Nissan LEAF the only 

non-German car to win the title in the past seven years.

Zetsche described the C-Class as ‘a best seller that has always been a 

trendsetter in the premium medium-size category’. He added: ‘It comes to 

the starting line with qualities usually reserved for higher-class automobiles 

– ecologically, technically and also with regard to comfort and driving 

pleasure. It embodies what we understand modern automotive luxury made 

by Mercedes-Benz to be and has all the prerequisites to be a huge success.’

Mercedes-Benz C-Class

2015 World Car of the Year

World Car of the Year award
Collected by Christoph Horn

In Zetsche’s absence, it was global communications director Christoph Horn 

who confirmed the manufacturer’s delight, smiling for the cameras with the 

golden prize in his hands. 

The World Car Awards has been a long and thrilling journey, having started 

in Paris on October 2. Seventy five top-level automotive journalists from 22 

countries around the world – each chosen by the World Car Steering Committee 

on the basis of his or her expertise, experience, credibility, and influence – 

decided on an initial entry list of 24 vehicles from all over the world.

From Paris, the adventure took in a trip to Los Angeles for a test drive of the 

North American contenders, and then a pit-stop at Geneva in March for the 

announcement of the ‘Top Three in the World’ finalists.

Upon its arrival in New York, there was no doubt that the C-Class was the star 

that was shining the brightest. But why did it win? According to the World Car 

Awards jurors, aesthetics and mechanics were the key.

The jurors explained: ‘Taking its design and technological cues from the 

S-Class, the C-Class employs an all-new aluminium/steel hybrid platform and 

updated rear-drive powertrains that delivers levels of refinement, luxury, safety, 

ride and handling that challenge best-in-class.’

As a beaming Horn left the spotlight on the stage, there can be little doubt that 

the importance and prestige of this verdict had left its impression.

And with the influence of the World Car Awards growing exponentially year-on-

year, there won’t be such a long wait for the next Mercedes-Benz winner of the 

World Car of the Year trophy, that’s for sure.
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2015 World Luxury Car of the Year

Mercedes-Benz S-Class Coupé

2015 World Performance Car of the Year

Mercedes-AMG GT

The

 Mercedes-

AMG GT drove away with 

this year’s World Performance Car 

title after wowing the jurors with its ‘ruggedly 

handsome looks’ and ‘impressive spec sheet’. 

To reach a verdict, the jurors initially put 12 contenders through their 

paces, before narrowing the list down to ten, and then three, finalists. 

The Mercedes-AMG GT ultimately claimed victory – one of a hat-

trick of wins this year for the carmaker – from the BMW M4 Coupé/

M3 Sedan and the Jaguar F-Type R Coupé. Porsche – which had 

triumphed in the category over the previous three years – was notably 

absent from this year’s line-up. 

Dr. Dieter Zetsche, Chairman of the Board of Management of Daimler 

AG and Head of Mercedes-Benz Cars, claimed that the win vindicated 

the brand’s promise of ‘Driving Performance’. 

The vehicle ‘has everything to live up to this promise: from 

its proportions and full-blooded motor sport 

technology to the optimal weight 

distribution.’

The

 winning streak 

continued for Mercedes-

Benz with the S-Class Coupé claiming 

victory in the Luxury Car category for the second 

year running. 

Commenting on the win, Dr. Dieter Zetsche, Chairman of the Board of 

Management of Daimler AG and Head of Mercedes-Benz Cars, called the 

vehicle ‘a brand ambassador par excellence.’ 

It ‘lives up to the claim ‘The best or nothing’ in every detail and in an 

exceptionally exclusive fashion: In terms of aesthetics, technology and 

quality,’ he explained. The car fended off its fellow finalists, the BMW i8 and 

the Range Rover Autobiography Black LWB, to lay claim to the title once 

again. 

‘Mercedes-Benz design and technology are forming a marriage that is more 

happy than ever,’ concluded the World Car jurors. ‘There is no better car to 

prove it than this stunningly beautiful derivative of the S-Class.’

World Performance Car 
of the Year

World Luxury Car 
of the Year
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2015 World Car Design of the Year

Citroën C4 Cactus

2015 World Green Car of the Year

BMW i8

The

Citroën C4 

Cactus was voted the 

2015 World Car Design of the Year – a 

category which highlights new vehicles that push 

established boundaries with their innovative and stylish 

design.  Linda Jackson, Citroën CEO, said the brand has ‘something 

very strong’ with the winning vehicle and that she believes it has 

helped start a ‘new chapter’ in the carmaker’s history. 

The C4 Cactus beat its shortlisted rivals – the Mercedes-Benz C-Class 

and the Volvo XC90 - due to its attractive and functional design, one 

which offers an alternative to conventional C-segment hatchbacks. 

The World Car Awards jurors commented that the car is a ‘truly 

innovative piece of design’ and ‘a proper breath of fresh air’. This 

was the sixth time that a Citroën had featured among the top three 

finalists in the design category, and the C4 Cactus’ victory follows on 

from the original C4, which won the inaugural World Car Design of the 

Year award in 2006. 

The award was received at the New York International 

Auto Show by Alexandre Malval, Citroën’s 

Style Director.

In a 

case of déjà vu, 

BMW took home the World 

Green Car title for the second year in 

a row. While the luxury carmaker won the award 

with the i3 city car last time, this year it was the turn of the i8 

to emerge victorious. 

BMW has flourished at the World Car Awards on multiple occasions, having 

won another World Green Car title with the 118d ED in 2008 and the overall 

World Car of the Year title for the BMW 3 Series in 2006. 

Following in some illustrious footsteps, the BMW i8 triumphed over the 

Mercedes-Benz S 500 Plug-In Hybrid and the Volkswagen Golf GTE in the 

top three shortlist for this year’s Green Car category. 

Ulrich Kranz, Director of BMW’s i Model Line, stated that BMW was ‘extremely 

honoured’, as he stepped on stage to receive the award. He added that the 

i8’s success confirmed the ‘rightfulness’ of BMW’s purpose-built strategy 

regarding electric cars.

World Car Design of 
the Year

World Green Car of 
the Year
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Connected Mobility

Future technologies are paving the way for new 

players as well as new business models in the automotive 

sector. One question excites the industry and our global experts: The 

future role of the tech companies – especially of Apple and Google. A 

large majority (68%) of our jurors expect that tech companies will become 

a major challenge for the established car industry within the next 10 years. 

And 38% expect this to happen within the next 5 years. 

Autonomous Driving

The exposure of autonomous driving substantially increased over the last 

five years through special events, concept and serial production cars. The 

steep learning curve over the last three years also changed journalists‘ 

perceptions – the once most hated advanced driver assistance feature 

‘Autonomous Driving’ has become one of the most admired features in 

2015. In just three years, what a turn-around! Our experts predict that 

by 2020, fully-autonomous driving will find its way to the full-size and 

luxury segments, while subcompact cars as well as leisure-orientated 

cars (sports cars & convertibles) will offer a lesser degree of autonomy. 

Infotainment System

In-car electronics and connectivity became increasingly visible in global 

media over the last five years. The most important infotainment feature – 

smartphone integration – means a greater focus on Apple and Google due 

to their domination of the smartphone OS market. Apple and Google have 

a smartphone market share of more than 93% - and that was in 2013. The 

number will be even higher for 2014. OEMs’ infotainment systems are 

still  the benchmark. However, Apple and Google, with their infotainment 

offerings, are very close and much better evaluated than the worst five 

infotainment systems of OEMs.

Click above to view PRIME Research’s ‘Connected Mobility and Digital  

Lifestyle’ presentation

PRIME Research Trends Report

Connected Mobility and Digital Lifestyle

Smart Efficiency

Smart efficiency / e-mobility is the 

unprecedented top trend of recent years. While oil 

prices are expected to return to the 2010-2014 average of 100 

USD per barrel no sooner than 2020, the current low oil prices are 

leading to slower progression in alternative fuel development. 

Fuel cell electric vehicles (FCEVs) gain the most momentum in 2015, 

while all other electric powertrain options remain stable. However, 

for the first time, pure battery-electric vehicles are seen as the least 

promising powertrain option. 

Fuel Cell Electric Vehicles

Fuel cell technology ramps-up for a second time in 2014/15 and 

becomes highly visible in global media. Toyota clearly dominates 

FCEV coverage in 2014/2015 YTD with the Mirai and generates 

a  70% share of voice. But Hyundai and Honda also demonstrate 

significant efforts with their fuel cell technology and generate fair 

visibility.  

FCEVs receive slightly less criticism than BEVs in global media over 

the last year. Fuel cell technology has the chance for a comeback 

as the next-generation EV. However, hydrogen infrastructure is the 

biggest challenge for FCEVs. 

FCEVs receive a lot of praise from the experts: ‘They’re impressive 

for their ease of driving, quietness, range and speed of refuelling.’

Battery Electric Vehicles

After the slowdown in 2012/2013, BEVs are now seeing a 

substantial increase in media visibility, steered by a variety of new 

battery electric vehicle models. Out of a significant number of BEV 

models in 2014-2015 YTD, the Tesla Model S and BMW i3 combined 

account for more than 66% of all coverage. 

The EV market in Norway grew by 130% in 2014 compared to the 

previous year, driven by attractive governmental incentives like no 

purchase tax, no VAT, no tolls, free and extra parking areas for EVs, 

proper EV infrastructure and clean Norwegian energy production. 

China is gaining momentum with its ambitious e-car plans (5m 

e-cars on the road by 2020) and its heavy infrastructure investments, 

while Germany and the USA show limited e-mobility momentum. 

The key to the roll-out and success of BEVs are advanced battery 

technology and increased range. 

Lightweight

Lightweight coverage rests at a consistently low level over the 

past few years. However weight is increasingly criticised within 

the media. It is widely agreed that suppliers are contributing 

significantly towards developing lightweight technology. There is a 

trend towards closer cooperation between OEMs and suppliers to 

achieve innovative lightweight solutions.

http://www.world-car-trends.com/
http://www.world-car-trends.com/
http://www.world-car-trends.com/
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PRIME Research and the WCA

Bringing the World Car Awards to you

PRIME 
R e s e a r c h 

is a global leader 
in providing communication 

insights. Making big data accessible 
and actionable as never before, PRIME’s 

high-quality and tailored approach enables better 
informed business decisions, delivered in an intuitive client-

defined format. From its nine global research hubs situated on four 
continents, PRIME is making a difference at more than 500 of the 
world’s most admired companies and brands.

With its growing team of 600 project managers, consultants and 
analysts, PRIME Research is able to deliver monitoring, analysis and 
strategic guidance on communication and business trends for more 
than 65 markets. Our team is supported by innovative technology-
enabled tools, rather than leaning on them. 

Originally founded in 1987 by Dr Rainer Mathes, who continues to 
lead the company as CEO and President, PRIME Research supports 
its clients as a single-source provider of media intelligence across all 
channels – social, digital, print and broadcast. The world’s greatest 
institutions, companies and brands use PRIME’s in-depth analyses 
and unique know-how to:

• Sharpen reputation and grow brand value
• Effectively manage issues and crises
• Demonstrate the value and efficiency of communication
• Listen more effectively to customers and stakeholders to  
 improve products and services

Beyond in-depth strategic analysis, PRIME also supplies premium 
news services, intelligently filtered and prepared by its professional 
editorial staff, to deliver the news that really matters as it happens 
straight to your desk or mobile device.

Although PRIME has expanded its client portfolio to include 
organizations across many industries and sectors, the research 
institute has its origins deeply rooted in the automotive business. 
Our historical industry database extends back 15 years and 
encompasses more than 100 brands and 1,500 models, with an eye 
for detail that doesn’t just provide numbers and percentages, but 
detailed messages. 

PRIME Research proudly renders its services to more than 75% 
of volume and premium manufacturers, who appreciate the deep 
knowledge of market conditions, key players and trends, and 
products provided by PRIME’s industry competence teams. 

To learn more about PRIME Research and how your organization 
can benefit from our research-based media insights, additional 
information can also be requested at info@prime-research.com.

The PRIME Research Team (L-R): Bernd Hitzemann, Clare Forsythe, 
Flo Müller, Kristin Weil, Oli Nash, Amy Parry, Nic Doggett

The Road to the World Car Awards
 
As chairman Peter Lyon explained in his introduction to this final 
newsletter in the series, the journey to the World Car Awards began 
back in October for the judges, as they started their test drives of the 
contenders for these top automotive prizes. Meanwhile, work was 
taking place behind the scenes here at PRIME Research to produce 
our inaugural World Car Awards newsletters - ‘The Road Ahead’ and 
‘Meet the Jurors’. These were a series of monthly and bi-weekly 
news briefings in the run up to the awards, concentrating on key 
industry and future trend stories as well as interviews with the World 
Car jurors. 

PRIME Research would like to thank all of the World Car Awards jurors 
and Steering Committee members for their invaluable contributions 
to both newsletters, all of which were greatly appreciated.
 
Hopefully you have enjoyed reading about the thought processes 
that go into choosing each nominee, finalist and winner, and we 
hope that you will continue to lend your full support to the World Car 
Awards – the most influential global prize in the automotive industry.

The PRIME Research team

mailto:info%40prime-research.com?subject=


7

Dr. Rainer Mathes
President PRIME Research
mathes@prime-research.com
+49 6131 2180 311

Bernd Hitzemann
COO PRIME Research UK
hitzemann@prime-research.com
+49 176 1040 5594

Florian Müller
Head of PRIME News UK
mueller_f@prime-research.com
+44 1865 263 257

Beth Rhind
Executive Manager
World Car Awards
beth@wcoty.com
+1 705 924 3444

Peter Lyon
Chairman, World Car Awards
cruising@peter-lyon.com
+81 90 4428 3275

PRIME Research World Car Awards



Proudly brought to you by PRIME Research News Group

The Road to World Car ends at the New York International Auto Show on 
Thursday April 2, 2015


