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The Road to World Car reaches its penultimate stage 

in Geneva on March 3, when the three finalists of all 

five categories will be announced. To that end, 75 

World Car Award jurors in 23 countries are in the 

process of voting for this year’s winners in the WCA’s 

second and final round of voting. 

The shortlists (see page 2) have been revealed for the 

five main World Car of the Year categories including 

the overall title itself. The World Luxury Car of the 

Year, World Performance Car of the Year, World 

Green Car of the Year and World Car Design of the 

Year will all be revealed at the New York International 

Auto Show (NYIAS) on Thursday, April 2 at an awards 

ceremony co-hosted by WCA, NYIAS, Bridgestone, 

Autoneum and PRIME Research.

While NYIAS ranks as a major international auto 

show with a high quality, luxury car slant, especially 

for American models, the Geneva International 

Motor Show is considered by the global car industry 

as neutral ground and an ideal place for showing 

off new environmentally-conscious technologies, 

concepts and design trends. And it is these trends 

that our jurors and design experts will be looking at 

very closely.

It goes without saying that the BMW i8 is the most 

futuristic looking car on the road today. But elements 

of its sliced-and-angled layered look are starting to 

show up on other vehicles and hint at an emerging 

trend in auto design. In today’s auto industry, 

where famed Japanese quality and durability are 

increasingly a given, design is becoming even more 

critical. And among designers, South Koreans are 

hot property.

German Peter Schreyer might be in charge of all 

design for the Hyundai and Kia brands inside Korea, 

but 

outs ide 

the country, 

its home-grown

 designers are 

making a name for 

themselves in places as 

far flung as Europe and the 

US.

As competition in the industry becomes 

ever more cut-throat, partly as gaps in 

quality and technology narrow, automakers 

need bolder, edgier designs to differentiate. From 

a global talent pool, South Koreans stand out. 

Reflected in models like the BMW i3 and i8, more 

lightweight carbon fiber and aluminum are being 

incorporated into car design as automakers search 

for ways of making cars lighter, stronger and safer, 

yet cheaper for consumers. 

The World Car Awards too is multi-faceted and is 

more than just an awards program. It is a resource 

for the industry with a focus on excellence and 

innovation on a global scale. Our role is not just 

to reward current achievement but to provide an 

insight into the future, via trend studies and related 

initiatives and to foster innovation for that future.

In this issue, we will be interviewing World Car 

Awards vice-chair Jens Meiners about developments 

in Geneva and design trends, as well as getting the 

viewpoints of our design experts about how they 

finalize their shortlist for the WCA. Over to you Jens.

Peter Lyon is a World Car Awards Juror 

and Chairman
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The World Car Awards 2015 finalists

World Car of the Year 2015: shortlist

• BMW 2 Series Active Tourer                 

• Citroën C4 Cactus 

• Ford Mustang 

• Hyundai Genesis 

• Jeep Renegade 

• Mazda2 

• Mercedes-Benz C-Class 

• MINI 5-door 

• Nissan Qashqai 

• Volkswagen Passat

World Luxury Car of the Year 2015: shortlist

• BMW i8 

• BMW X6 

• Cadillac ATS Coupé 

• Cadillac Escalade/ESV 

• Kia K900 

• Lexus NX 

• Lexus RC 

• Lincoln MKC 

• Mercedes-Benz S-Class Coupé 

• Range Rover Autobiography Black LWB

World Performance Car of the Year 2015: shortlist

• Audi S1 

• Audi S3 

• Audi TT/TTS 

• Bentley Continental GT Speed 

• BMW M4 Coupé/M3 Sedan 

• Corvette Z06 

• Dodge Challenger SRT Hellcat 

• Jaguar F-TYPE R Coupé 

• Lexus RC F 

• Mercedes-AMG GT 

World Green Car of the Year 2015: shortlist

• BMW i8 

• Hyundai ix35 Fuel Cell 

• Kia Soul EV 

• Volvo XC90 T8 Twin Engine 

• Volkswagen Golf GTE 

World Car Design of the Year 2015: shortlist

• BMW 2 Series Active Tourer

• Citroën C4 Cactus

• Mercedes-Benz C-Class

• Porsche Macan

• Volvo XC90

Announced Feb 9 2015

World Car of the Year 2014
Scott Keogh with the winning Audi A3

The World Car Awards
The coveted World Car trophies
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The 

85th Geneva

International Motor Show is 

coming up soon. As the first European 

motor show of the year, it is traditionally a host 

for glamorous supercars, futuristic design and trend-setting 

concept cars. Jens Meiners, motor journalist and member of the World 

Car Awards steering committee, who spends half of his time in the US 

and the other half in Germany, shares his insights on the future of the 

European car industry and alternative drive technologies. 

At the North American International Auto Show in January the focus was 

on driverless technology, however Meiners doesn’t expect a single topic 

to dominate in Geneva. ‘We will see a mix of advanced technologies and 

alternative powertrains, while the public - as always - will be drawn to fast 

and beautiful cars.’ Supercars like the Audi R8 are likely candidates to 

attract visitors’ attention. He remembers Geneva to have once been the 

only truly international motor show on neutral ground when it was a safe 

haven for money, entrepreneurship and, of course, style. But while ‘some 

of that spirit is still left’, he says that Geneva is ‘fighting an uphill battle.’

Due to political pressure, the European car industry is facing increasingly 

strict regulations on emissions and in the upcoming years will be 

hampered by these regulations, which could push technology in the 

wrong direction, according to Meiners. One of the consequences will be 

that Europe is going to fight a losing battle with North America over the 

global number two spot. ‘Europe has stricter emissions regulation, which 

helps efficient technologies - but only as long as the regulation doesn’t try 

to prescribe them in detail, at which point it becomes counterproductive.’

Electric and hybrid car sales still only make up a small amount of global 

sales, as customers are reluctant to buy because of the high cost 

and the lack of a charging station infrastructure. Yet, carmakers are 

seeking alternative drivetrains to the traditional combustion engine to 

fulfil regulatory demands and develop the future of driving. Meiners is 

skeptical about the future of alternative drive technologies. To him, purely 

electric vehicles and plug-in hybrids are not a viable solution to any of 

today’s problems but rather generate further issues. ‘We might find that 

electric vehicles will make sense 100 or 150 years down the road, when 

the price of oil and natural gas suggests we look elsewhere. But I don’t 

see why they should be forced on customers today. I am not surprised 

they are not biting.’

In terms of differing trends in the US and Europe, Meiners observes that 

European buyers seem to be more interested in cars that are fun to drive 

and are also more open to experimental design and style than American 

customers. To what extent alternative drive technologies leave room 

for experiments in design is yet to be determined. While the design of 

the Tesla Model S has been widely admired, for instance, it still looks 

‘shockingly conventional’, according to Meiners, who does not believe 

that electric drive technology will have a big influence on car design. He 

thinks that carmakers focus equally on design and technology, but that 

Jens Meiners Interview
EU regulations could hinder the motor industry

We might find that electric 
vehicles will make sense 100 or 
150 years down the road... But 
I don‘t see why they should be 

forced on customers today. I am 
not surprised they are not biting.

Jens Meiners
World Car Awards Steering Committee Vice-chair and Juror

the regulatory constraints imposed on them make it increasingly hard to 

develop new, original and better design solutions.

Meiners himself has always been fascinated by car design and he 

might have gone down that path had he not pursued a career in motor 

journalism. When choosing his personal cars, the priority is on design 

more than anything else, he admits. Most recently, Meiners has been 

intrigued by the design of one of the World Car Award finalists, the 

Citroën C4 Cactus, ‘a car that ”thinks outside the box” and could really 

push the envelope in design.’

As one of the members of the juror panel, Meiners voted for his finalists 

on February 9, together with the other 74 jurors. When asked how hard 

it was to choose among the candidates he says: ‘It’s tough to make a 

decision as we had a number of very promising entries. It’s necessary to 

spend time behind the wheel to appreciate a car fully.’ The winners of the 

World Car Awards 2015 will be announced on April 2, 2015 at the New 

York International Auto Show.

Kristin Weil
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Q&A with Sam Livingstone

Car design crucial to brand success

With Geneva just 

around the corner, we catch 

up with design expert Sam Livingstone 

to discuss potential highlights at the show, as well 

as the changing landscape of automotive design. Livingstone is 

a member of the World Car Awards design panel responsible for compiling 

a shortlist for the World Car Design of the Year Award.  He is the director of 

the consultancy Car Design Research Ltd, and also works as a senior tutor in 

vehicle design at the Royal College of Art in London.

First off - what are you most looking forward to at the Geneva motor show?

There’s going to be quite a rash of intriguing sports cars, and mid-engine 

supercars. The Audi R8, I believe, will be shown there – that’ll be their second-

generation product so I’ll be very curious to see that, because it’s a new 

design. We’ve already seen pictures online of Ferrari’s 488, which is obviously 

a very interesting, new design – albeit one derived closely from its predecessor. 

What have been your favorite concepts so far this year?

Ford showed the GT, which is somehow an outlandish, but exciting car, 

particularly for its interior, which has not attracted much attention. The other 

concept that I also think is quite interesting – mostly for the type of vehicle it 

previews – is the Hyundai Santa Cruz concept that was also shown in Detroit.

What role do concepts play for carmakers and how do you think this is 

changing?

I think that the core role of concept cars is almost as an internal stretching of 

muscles for the design team to push and show what they can do. European and 

Western brands are becoming better at using concept cars as a sort of tool to 

build design confidence internally and show the world that they’re doing that. 

There are still some brands that use showcars in the more old fashioned way 

– of just doing something because it’s cool and therefore it’s less connected 

to what the brand is doing – but the role of the concept car has changed a bit. 

Arguably, the Audi TT concept car from 1995, which previewed the original TT 

in 1998, is one of the stakes in the ground that helped change the approach 

that concept cars have taken.

How are regulations and new materials affecting modern design?

Many designers will bemoan regulations and other aspects which impact on 

the decisions they would like to make, but if design works without any sort of 

framework put upon it then it almost becomes like art. Design is a challenge 

that has to sit within a framework of limitations without which its creative value 

is hard to fully realise. If you’re facing a situation as a designer where you’ve 

got several restrictions in front of you, that’s frustrating, but actually that is part 

of the design process - to overcome the challenge, to work around it, to come 

up with a different approach. 

What are your 

views on non-automotive 

companies such as Google which 

are now designing cars? 

I think that the main thing that they will do in the short 

term – in a positive sense - is to agitate the existing brands to step 

out of their comfort zones, to respond and to potentially explore things 

to change the paradigm. On the whole, I think the effects are positive 

because it should push more innovation to occur from the incumbent 

car brands. Downstream, it may be that Google or Apple, or somebody, 

will actually launch one of these products, and one would expect it to 

be very different - certainly in its type and concept, but also maybe in 

its design. One would hope that they would create something that in 

design terms is quite fresh and rather different.

Do you think that consumers want futuristic car designs or do they 

prefer a more subtle or conventional approach?

There’s obviously merit in both. If you have a vehicle which is not just 

technically quite different, but is offering you the benefits of being 

technically quite different, then you should be able to show that in some 

way in the design – if it can be done so authentically. An electric car 

still takes you from A to B, it still does 70mph on the motorway, so - 

you could argue - why should it look different to a petrol-powered car? 

However, if an electric car does something for you that is different - and 

it might be that the differences go beyond just being quiet, for example 

- there’s more rationale to show that in a design. I think Tesla is a good 

example of not doing that, but it’s not something that I think makes a 

whole lot of sense. The route that BMW has taken with its i3 and i8 cars 

makes more sense – they’re much more dramatically different vehicles 

to look at and they communicate that they are different underneath as 

well. 

How important are the World Car Awards for promoting great 

design?

Design in cars has always been the superficial bit, and whilst it’s 

been acknowledged that design sells cars, it’s always been seen as 

something you sprinkle on top of the cake. I’m hoping that, through 

World Car Awards, the industry and the wider world will perhaps see that 

car design is more central to brand-building and the wider commercial 

success of the car brands. 

Clare Forsythe
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Choosing the candidates

World Car Design of the Year award

Every year, 

a panel of five of the most 

highly respected designers in the industry 

are given the formidable task of reviewing each vehicle 

for the World Car Design of the Year award, and whittling down 

a shortlist of just five finalists for the jury to vote for. Japan’s Masatsugu 

Arimoto, Italy’s Silvia Baruffaldi, Germany’s Gernot Bracht, the USA’s Tom 

Matano and the UK’s Sam Livingstone are a diverse group, unified by a 

passion for standout automotive design. ‘Each of the five design experts has 

a different background and each do different jobs,’ notes Arimoto,‘but we all 

usually make similar choices in the candidate selection. This suggests we all 

have a sort of common sense in terms of design.’ 

When it comes to the process of selecting candidates though, each designer 

reveals a remarkably different strategy. Gernot Bracht explains that ‘at first, 

it is a spontaneous “like” or “don´t like” decision. There are cars you would 

never vote for because they are against your own design philosophy.’ Silvia 

Baruffaldi takes a far more systematic approach; ‘I start deleting the less 

significant models first, in order to narrow the selections. Then comes the 

more difficult part, to pick up only five of the remaining nominees.’

The panel seem to agree, however, that judging the quality of a vehicle’s 

design comes down to a certain balance between proportion and shape, as 

well as between form and function. Also relevant is ‘being consistent with 

the brand’s identity,’ notes Arimoto. Tom Matano adds: ‘I always look for a 

“newness”, indicating a new direction in design, or the innovative approach 

of blending function/technology and aesthetics.’ Sam Livingstone agrees 

that the standout candidates are ‘the ones that move the discipline of car 

design forwards in useful, relevant (for today and tomorrow) ways, and that 

are well executed.’

‘I suppose that my approach is to try to prevent the more inherently attractive 

types of cars - sports cars, coupés, luxury cars, even just premium branded 

cars - from punching above their weight; that the equity of good car design 

should straddle all types of car, from the prosaic hatchback to the svelte 

sports coupé,’ adds the Brit.

‘Genres’ within car design – from SUV to sports coupe to luxury limo – are not 

something the panel focuses on when judging candidates. As Bracht argues, 

‘the criteria are the same’ for all candidates. ‘I do not pay much attention to 

categorization, because it is not important for customers,’ says Arimoto. ‘In 

other words, good design can be done in any category. People fall in love 

with a car not because of its categorization but its design!’

The issue of car categories becomes more pertinent, however, as we move into 

the future, with the boundaries between them becoming increasingly blurred, 

and with technological innovations set to significantly alter the automotive 

landscape. ‘Broadly I see more “mash-ups” of existing genres,’ notes 

Livingstone,‘particularly those that sit around the lifestyle end of the crossover/

SUV space - the Cactus is perhaps a good example of this today.’

 

Asked about the potential for a new ‘autonomous drive’ category within the 

World Car Design of the Year award, Baruffaldi comments: ‘Autonomous driving 

is definitely the issue of the future: It will be interesting to see, for example, how 

the on-board space will be reorganized… But probably, at the beginning, the 

autonomous features will be simply added to the cars as they are today, so 

adding an additional category won’t be immediately necessary.’ Tom Matano 

agrees, explaining that ‘I still believe that the criteria for what is a good design 

don’t need to change. If an autonomous vehicle changes proportion due to 

what it does, inside and so on, we will be judging the correctness of that 

proportion.’

With the candidates for this year’s award announced early this month, and with 

a diverse range of vehicles in the shortlist, the design panel eagerly awaits the 

result of the jury’s vote at the New York International Auto Show in April. What 

makes the awards so significant, notes Matano, is that ‘the jurors come from a 

truly global scope. It’s truly global and very neutral.’

Oli Nash

Clockwise from top-left: Masatsugu Arimoto, Tom Matano, Gernot Bracht, 
Silvia Baruffaldi and Sam Livingstone.
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For the last 10 years, design has been the second- 

most talked about product aspect in automotive media 

coverage. Only engines/transmissions receive more 

attention from journalists, which shows how significant 

the design discussion has become. [All brands | Top 30 

Global markets | Print, online and TV]

Taking all global design coverage, across all media 

platforms and brands from PRIME’s wealth of data into 

account, design has received a much larger volume of 

positive evaluations in the last three years. On this highly 

aggregated level, the industry seems to be on the right 

track. 

One in five name a Jaguar as their all-
time favourite car design

Back in September 2014, we asked the 75 World Car 

Awards experts about the most beautiful cars that 

have ever been built. Interestingly, nearly 20 percent 

of automotive journalists name a Jaguar as their most 

admired car, followed by Mercedes-Benz, Ferrari, 

Porsche and Lamborghini. These five brands make up 

50 percent in total. The other half splits into a highly 

diversified list of brands, which suggests that taste 

remains an individual matter. 

Design Trends 2014
The importance of car design

Italian designers have had a strong 
influence in recent years

When we asked the World Car experts which designers 

have had the biggest influence on automotive design in 

recent years, it was mainly narrowed down to a group 

of four Italian designers/design centres: Pininfarina 

(Peugeot 504, Ferrari 308 GTB), Giorgio Giugiaro (VW 

Golf I, Lancia Delta), Walter de’Silva (Alfa Romeo 156, 

Audi R8) and Bertone (Marcello Gandini: Countach, Fiat 

X1/9, Citroen BX), who are all seen as having heavily 

influenced car design.

Furthermore, Ian Callum (Aston Martin DB7, new Jaguar 

design), Peter Schreyer (Audi TT, VW New Beetle), Harley 

Earl (Chevrolet Corvette, Fintail), Flaminio Bertoni (Citroën 

2CV, DS) and Bruno Sacco (MB W126, R129) are also 

seen as highly influential. The biggest surprise may be 

Chris Bangle (BMW 7 Series, 6 Series) who demonstrates 

that controversial car designs which polarize opinion can 

also have a big impact.
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