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Happy New Year! 

As you read this, World Car Awards (WCA) jurors will 

be in the process of completing their evaluation of 

this year’s contenders, and preparing to vote in our 

first round of ballots. 

Now to this month’s newsletter, which will focus on 

the autonomous driving advances recently unveiled 

at the North American International Auto Show 

(NAIAS) and the Consumer Electronics Show (CES).

New models and concepts like the Ford GT, Honda 

NSX, Mercedes-Benz GLE Coupé, Infiniti Q60, 

Lexus GS-F concept, Shelby Mustang GT350R, Audi 

Q7 and Volkswagen Cross Coupé GTE might have 

monopolized media coverage coming out of the 

NAIAS this year, but like it or loathe it, the topic on 

everyone’s lips and all carmakers’ future strategies 

is autonomous driving.

No one can ignore the ambitious plans that 

Google has for autonomous driving. But as the 

new inexperienced kid on the car-making block, 

Google has no choice but to collaborate with major 

automakers like General Motors, who expressed 

interest in advancing Google’s strategy recently at 

the Detroit show. 

In fact, self-driving cars took a huge step closer to 

reality in January. That’s the impact of a half-dozen 

automakers announcing plans at CES 2015  for 

autonomous driving vehicles that will be on the 

road between 2017 and 2020. To illustrate how 

close we’ve come, Audi ‘drove’ a car 550 miles from 

Silicon Valley to Las Vegas with journalists sitting 

behind the wheel, hands-off.

Other 

manufacturers 

that have been 

showing off their self-

driving abilities include 

Mercedes-Benz, with its 

swoopy F015 Luxury in Motion, 

as well as the self-parking BMW i3 

EV. Last year, Volvo revealed its magnetic 

roads technology and the Ford Fusion 

proved that it could see around the truck ahead 

of you.

World Car Awards is more than just an awards 

program. It is a resource for the industry with a focus 

on excellence and innovation on a global scale. Our 

role is not just to reward current achievement but to 

provide an insight into the future, via trend studies 

and related initiatives and to foster innovation for 

that future.

In this issue of ‘The Road Ahead’ - with the latest 

updates on autonomous driving - World Car 

vice-chair Jens Meiners reports from Consumer 

Electronics Show 2015, while steering committee 

director Tamara Warren reveals trends from the just-

completed North American International Auto Show 

in Detroit.

Peter Lyon is a World Car Awards Juror 

and Chairman
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Driverless technology was 

a hot topic at the recent Consumer 

Electronics Show in Las Vegas, with a number 

of carmakers unveiling audacious visions of how the future 

of driving could look. Automotive journalist Tamara Warren, who has 

written for numerous publications including Car and Driver, Forbes, The 

New York Times and Rolling Stone, foresees a major ramp-up of this 

technology in coming years, driven by interest in investment and market 

demand. She predicts: ‘From the standpoint of research and development 

in technology, I think that we are very close to a lot of these ideas being 

realized…[and] the speed and amount of technology will quadruple in the 

coming years.’

While development may be in full swing, the process of bringing the 

technology to the road is a complex one. As Warren points out, there 

are a range of infrastructure, legal and cost issues to consider. ‘You can 

have the technology, but to mass produce it is a different question,’ and 

given that carmakers are profit-driven, much will depend on where the 

demand lies. However she believes that the need to balance profits while 

keeping on top of the latest developments in technology is encouraging 

the industry to adopt more of a start-up mentality and new, innovative 

ways of manufacturing. ‘There’s room for new players to emerge or newer 

players to grow, and for things to shift… it’s a totally new game, and that’s 

exciting.’

In Warren’s view, the biggest impact of driverless technology could be 

the way in which it promises to revolutionize everyday travel. ‘It’s the 

commuter question that is going to drive this development,’ she predicts; 

‘why wouldn’t you have an autonomous system for commuting?’ Getting 

stuck in gridlock in a conventionally-powered car is not only bad news 

for the environment, but – crucially - wastes time, and ‘the real consumer 

selling point is efficient use of time’. Mixed use – combining driverless 

vehicles with conventional cars – could be a good stepping stone, 

ensuring that we are ‘using the time in the car for what it should be’. 

Warren also predicts that autonomous vehicles could fit into a wider 

transport network, where rather than owning the cars, people could 

simply use them as they wish, perhaps combining them with other forms 

of transport. This sort of no-strings use could suit today’s millennials, for 

whom car ownership is not a priority. ‘Autonomy doesn’t need to be an 

individual idea - I think that we’ll first see this idea in fleets, and in systems 

that are more in public use anyway,’ Warren claims.  ‘There’s excitement 

and buzz and interest there, and eventually I do think that we’ll see these 

things happen.’

Does this mean that functionality is set to trump aesthetics in these new 

cars? Warren certainly doesn’t think so – in fact, a key challenge will be 

creating vehicles that are both functional and desirable. ‘Great design 

means that an environment makes sense and lives up to what it needs 

to provide’ - when it comes to complex self-driving systems, carmakers 

Tamara Warren Interview

Driverless cars will revolutionize everyday travel

We have these ideas, we have 
the possibility of technology, 

so how do we go forward 
implementing it in a way that 

makes sense?

Tamara Warren
World Car Awards Steering Comittee Director and Juror

will need to package the technology in a way that is clear and accessible 

for a wide range of consumers from different markets. ‘The connecting 

point between technology and the consumer is how it’s presented 

and designed,’ Warren points out. ‘We have these ideas, we have the 

possibility of technology, so how do we go forward implementing it in a 

way that makes sense?’ 

Exciting times are in store for the car industry, and Warren is quick to 

point to the vast possibilities that lie ahead. ‘I think that we underestimate 

what’s possible… I think that that’s often been the case – something 

that’s really impeded the car industry pushing forward is creating a 

demand for new ways of thinking.’ With autonomous vehicles, that new 

way of thinking is here. The most exhilarating aspect is not when these 

cars will hit the road, but which direction they will head in.

Clare Forsythe
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I
t was fun while it lasted. A few years ago, the Detroit Auto Dealer‘s Asso-

ciation finally decided to push the Detroit auto show back to mid-January 

- and a collective sigh of relief ensued. In the past, many of us had spent 

the first week of the year in the freezing cold of Motor City - sometimes 

in bright sunshine, sometimes in the midst of a snowstorm. When it snowed, 

the opportunity to admire the competence of Detroit city services was richly 

provided. 

The new, later starting date gave the city time to prepare its snowblowers, and 

the unions to gather motivation for setting up a proper show. Meanwhile, PR 

and journalists were allowed a more relaxed start to the new year.

These days are over, with the influx of automakers into the CES in Las Vegas 

turning it into something of an auto show. The growing importance of tele-

matics and infotainment in today‘s cars has led to a massive shift of resources. 

In a not-so-distant past, stereo systems were the realm of the aftermarket. 

Today, they have become key differentiators. With many customers, a flawed 

or poorly integrated infotainment system can kill a sale.

The auto industry does not usually like to play second fiddle, but at the former 

Consumer Electronics Show (CES wants to be called ‘International CES,’ but 

doesn‘t want us to call it by its established name anymore), it does take a back 

seat to the big players in electronics and entertainment.

This year, Daimler CEO Dieter Zetsche delivered a humorous keynote speech; 

last year, it was his counterpart at Audi, Rupert Stadler. Besides showing off 

many assistance and autonomous driving features in an advanced prototype 

stage, there were several concept car world premieres. Volkswagen brought a 

Golf R with a fully electronic dashboard and user interface; BMW showed an 

M4 with an innovative laser light system; Mercedes-Benz unveiled its stunning 

F 015 concept. 

The North American ‘Big Three’ - Ford, GM, and 

FCA (as Chrysler is now called) - 

were present with new 

features as 

well; Chevrolet even allowed a 

glimpse of the second-gen Volt that 

would be unveiled in Detroit a week later. Asia 

was represented by Hyundai and Toyota, among others. 

But a lot of companies were missing - and CES is no car show, so 

production cars were few and far between.

At CES, the secondary role of carmakers versus the electronics industry is so-

mewhat mirrored by the role of motor journalists. Many of them stuck closely 

to the familiar carmakers, a few toured the entire CES - with various degrees of 

awe and amazement. This show is ruled by tech journalists and tech bloggers.

CES has yet another role for carmakers: Their engineers are roaming the Las 

Vegas convention center as well. An FCA engineer told me that about 70 of his 

colleagues were on the ground. The technologies shown at CES are mirrored 

by the trend studies compiled by the renowned World Car Award jurors and 

PRIME Research. The tectonic shift from an emphasis on chassis and power-

train technologies to infotainment and telematics has been predicted by the 

jury panel, and it reinforces the changes at all major carmakers.

For now, innovative carmakers love to be associated with the vibrant and 

fast-moving world of consumer technology. But the established car shows are 

sure to react, and the fate of the Detroit SAE congress may serve as a caveat 

to the automotive aspirations of CES. Having ballooned into an international 

technology show, it has again been relegated to the status of an engineering 

congress.

But for the time being, it seems that the days of a lazy start into the 

year are over. At least you can pack lightly for Las Vegas.

Jens MeinersCES: The new start of the year
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Tamara WarrenAutonomous vehicles: Present or future?

North American International 
Auto Show

In a 

turning point for 

the automotive industry, 

2015 is the year autonomous vehicles 

have become a tangible topic of public discussion 

among automakers. On the heels of the Consumers 

Electronics Show in Las Vegas, the North American International Auto 

Show emerged as a tentative platform to reflect on self-driving technology 

that could be implemented within the next five to ten years. It’s an interesting 

juncture for an industry which is propelled by technology that it’s already 

capable of manufacturing, but is stunted by limiting logistical issues and 

infrastructure challenges.

 

Manufacturers cautious about revealing their hand
 

While several carmakers are in various stages of developing autonomous 

vehicles, the pushback from naysayers has kept the emerging technology 

in the background as a distant hypothetical left to technologists. Few 

automakers are ready to show just how far along they are in the development 

process. Mercedes-Benz, General Motors, Nissan, and Volkswagen are 

among those developing autonomous driving programs. Yet, cautioned by 

unanswered logistics, this development is not preeminent in the marketing 

campaigns of the moment. Most of what is being shown in product and 

broached is in the theory or hinted at in various stages of connectivity and 

sensor development. 

focus on the stuff that traditionally appeals to car people  — performance, 

style, and alternative power. We saw much more of this at Detroit this year 

with entries such as the Ford GT, Acura NSX, Chevy Bolt, and Buick Avenir. 

I expect to see CES continue to grow as the venue that introduces new 

automotive electronic advancements to the public.’

 

But the future is coming hard and fast — and Detroit has to find a way 

to integrate emerging technology and approaches to mobility into its 

conversation. It’s a future in which almost half of Americans favor some 

level of autonomous driving, according to a survey published by the Pew 

Research Center that suggests 48 percent of Americans are interested in the 

potential of driverless cars.

 

Self driving cars inspire design innovation
 

Mercedes-Benz stood out from other carmakers in Detroit when it chose to 

show the F 015 Luxury in Motion concept that it unveiled at CES. The F 015 

offers a lounge-like view of the future with swiveling seats, reimagining the 

functional features of a vehicle’s cabin. In Las Vegas, Daimler AG´s chairman 

Dieter Zetsche announced that the fully autonomous vehicle would likely be 

in showrooms between 2020 and 2030. And Audi’s CES stunt to drive an 

autonomous A7 from Palo Alto to Las Vegas had left an indelible impression 

on the industry. In Detroit, the industry seemed to be caught between present 

and future speculation, on how to resolve these advances in the current 

marketplace and in its billion-dollar research and development investments.

Meanwhile, the cars on the main stage at the auto show are defiantly 

experiential, driven by horsepower, in what could be automakers’ last 

people-driven stand. It is the delirious performance-based Ford GT and 

Acura NSX that captured praise from auto critics in Detroit.

 

The Detroit stage is a departure from the conversations of CES in early 

January, where automakers vied to impress with a convincing view of a self-

driven future. ‘CES is taking on a greater roll in the auto industry,’ says Jake 

Fisher, Director of Auto Testing for Consumer Reports. ‘This allows Detroit to 
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Smart

Efficiency is the 

key to automotive innovation. 

And Autoneum, World Car Awards’ new 

presenting partner, is one of the forces helping original 

equipment manufacturers to shape and optimize the future of 

mobility through the use of eco-friendly, lightweight materials and products 

that offer significant benefits in terms of vehicle safety, comfort and fuel 

consumption.

A unique combination of expertise and technologies

The challenge of building cars for the twenty-first century that significantly 

reduce emissions while at the same time enhancing performance, safety and 

comfort largely lies in the details. Like other state-of the-art cars, the BMW 2 

Series Active Tourer is constructed with innovative materials and components 

such as Autoneum’s Theta-Fiber technology. This unique semi-structural felt 

material with excellent acoustic and thermal properties may not be the most 

visible of features, but it creates great performance: The innovative engine 

bay cover concept stands out due to its high heat resistance, low weight, 

excellent acoustics and integrated thermal insulation. In addition, its sound 

resistance to vibration loads makes it ideal for engine-mounted applications. 

Theta-Fiber is therefore a key technology for meeting future requirements in 

terms of CO2 emission reduction and pass-by noise regulations, while also 

minimizing noise within the car and thereby enhancing comfort and driving 

pleasure. Autoneum’s Theta-Fiber engine bay cover technology saves up 

to 50 percent in weight compared to traditional plastic coverings, while 

achieving a better acoustic and thermal performance.

Improving the ecological footprint of vehicles

A quantum improvement such as cutting a car engine’s displacement by 50 

percent but still improving capacity and speed is often based on a variety of 

contributions, including Autoneum’s components. One example is the 2015 

Ford Mustang: Its passenger compartment flooring is made of Autoneum‘s 

Ultra-Light technology which only adds up to half the weight of established 

floorings to the car, while lowering noise levels - not by means of insulation but 

by absorption. It goes without saying that this solution accordingly reduces 

fuel consumption by around 0.5 percent and leads to lower CO2 emissions 

as well. Furthermore, Ultra-Light is made of up to 80 percent of non-oil-based 

raw materials, thus assuring better recyclability. This innovative concept is a 

good example of how Autoneum is designing products to become so-called 

‘cradle to cradle’ solutions - allowing recycled materials to be reused for 

new products. Such endeavors are naturally targeted not only at improving 

products but also at minimizing costs for the OEMs and thus for the driver 

as well. Autoneum‘s Ultra-Light technology provides intelligent solutions for 

enhancing performance while minimizing emissions and waste. 

AutoneumPutting Smart Efficiency into practice

Floor insulators based on 
Ultra-Light

Engine bay cover based on 
Theta-Fiber

Autoneum – promoting the advancement of 
automotive acoustic and thermal management

Autoneum is the global market and technology leader in acoustic and 

thermal management solutions for vehicles. As a partner for light vehicle 

manufacturers around the world, Autoneum provides multifunctional and 

lightweight technologies and components for noise and heat protection and 

thereby increases a vehicle’s comfort and value. Based on its long-standing 

expertise and unique technological know-how, Autoneum develops and 

produces systems and components for the engine bay, underbody, interior 

floor and body-in-white of vehicles. Autoneum’s customers are the leading 

OEMs in the key markets of Europe, North America, South America and 

Asia. Global presence and being close to the customer are not only key 

success factors, but also crucial competitive advantages. Accordingly, the 

company, which is headquartered in Winterthur, Switzerland, operates and 

conducts research and development on a global scale: It is represented at 

over 45 locations in around 20 countries and has a workforce of some 9,600 

employees worldwide.
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World Car brings together top journalists from all over 

the world. PRIME Research combines the expertise of this 

panel with our industry-leading media study on over 150 brands across 

25 markets globally. Efficiency, lightweight materials, design, connectivity and new 

energy powertrains are currently the most important automotive trends. These trends 

form part of a bigger picture within the automotive industry, ‘the efficiency cluster’ 

which we at PRIME call ‘smart efficiency’. Connectivity and in-car electronics rank 

as the fourth most important trend, with infotainment and connectivity systems seen 

as increasingly significant. ‘Digital intelligence’ is describing a major macro trend of 

the years to come. Tech giants such as Apple, Google and Microsoft have joined the 

game: teaming up with automotive brands to create the next generation of digital cars. Whilst ‘smart efficiency’ is becoming more and more prominent in the cars 

we drive today, the industry is simultaneously working toward the cars of the future: the self-driving vision. 

Autonomous Driving

Whilst adaptive cruise control, braking assist and lane 

keeping systems are not recent technological revolutions, 

the recent move towards autonomous driving has left 

room for uncertainty. Through various major events and 

demonstrations of self-driving cars in the last year, the 

acceptance of journalists has increased dramatically 

since then. As with any emerging technology, critics 

place emphasis on certain aspects. Currently, legislation 

is seen as the OEM’s biggest challenge to autonomous 

driving, closely followed by infrastructure and industry 

standards for Car-to-Car and Car-to-X communications. 

Obtaining consumer acceptance is obviously also key to 

manufacturers. In order to engage consumers, ‘safety’ is clearly seen as the current driving aspect. Whilst extra costs are seen as the second most important 

challenge to clear the way for autonomous cars, there are a lot of practical aspects to be further communicated like reduced travel times, increased comfort and 

productivity. 

Consumer Electronics Show

The automotive year no longer starts with the Detroit motor show. There has been a growing presence 

of car manufacturers at the Consumer Electronics Show in Las Vegas over the last years. In 2015, 

the CES created an automotive media frenzy comparable to any other motor show in the world. 

Manufacturers such as Audi, BMW and Mercedes-Benz showcased most recent developments in 

autonomous driving, lifting this topic to the next level. Audi completed a 560-mile trip from Silicon 

Valley across the USA, BMW demonstrated the impossibility to crash an i3 with a collision prevention 

system and Mercedes-Benz showcased future comfort with its F 015 driverless car. Having analysed 

the CES media coverage for more than 25 markets globally, the results show how journalists have 

evolved to write about this new technology positively. We are all looking forward to revealing the most 

recent results on autonomous driving in the 2015 World Car Trend Report at the New York Auto Show. 

World Car Trends 2014

Smart Efficiency and Digital Intelligence

Efficiency

Lightweight Materials

Design

Connectivity

New Energy Cars

Quality

Safety

Budget Cars

Car Sharing

0% 5% 10% 15% 20% 25%

4

Legislation (on federal & national level)

Infrastructure Investments

Industry standards for Car-to-Car 
and Car-to-X communications

Consumer Acceptance

Integrity of Technology

New Business Models & Scenarios

Automotive Ecosystem (new players)

0 1 2 3

mixed very importantimportant

2014
Expert Panel

Brake Assist Systems

Pre-Crash Systems

Intelligent Lights

Pedestrian Detection

Blind Spot Detection

Adaptive Cruise Control

Automated Crash Reporting

Traffic Sign Recognition

Attention Assist

Nightvision Systems

Lane Keeping Systems

Park Assist

Autonomous Driving

-3 -2 -1 0 1 2 3

not important at all very importantmixed

2014
Expert Panel

2013
Expert Panel



7

Dr. Rainer Mathes
President PRIME Research
mathes@prime-research.com
+49 6131 2180 120

Bernd Hitzemann
COO PRIME Research UK
hitzemann@prime-research.com
+49 176 1040 5594

Florian Müller
Head of PRIME News UK
mueller_f@prime-research.com
+44 1865 263 257

Beth Rhind
Executive Manager
World Car Awards
beth@wcoty.com
+1 705 924 3444

Peter Lyon
Chairman, World Car Awards
cruising@peter-lyon.com
+81 90 4428 3275

PRIME Research World Car Awards



Proudly brought to you by PRIME Research News Group

The Road to World Car ends at the New York International Auto Show on 
Thursday April 2, 2015


