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2014 was a big year for the World Car Awards (WCA). 

Immediately after our awards ceremony at the New 

York International Auto Show in April, we embarked on 

a mission to further bolster the WCA’s global standing 

by expanding our steering committee to include Sid 

Vinayak Patankar from India’s influential ‘The Car and 

Bike Show,’ and Tamara Warren who contributes to 

America’s prestigious Autoweek and Automobile 

magazines. We also recruited jurors from internationally 

renowned publications such as America’s Motor Trend 

and Road and Track and France’s Le Figaro and 

L’Auto Journal.

The WCA are more than just an awards program. Our 

role is not just to reward current achievement via a 

five-category awards structure, but to provide an 

insight into the future of mobility through trend studies 

and related initiatives and to foster innovation.  

In this monthly The Road Ahead newsletter, produced 

in collaboration with our presenting partner PRIME 

Research, our 74 jurors will offer their expert opinions 

on emerging global trends and benchmark studies, 

the results of which are compiled and presented in 

a Global Trends Report released at the New York 

International Auto Show each spring.   

Just to recap, in 2013, the WCA and the New York 

Auto Show announced a five-year alliance that will 

keep the prestigious awards program in New York City 

through 2018. The agreement marks the formalizing 

of a nine-year relationship between World Car and 

the New York Auto Show that has seen the awards 

program grow to become the recognized No. 1 

premier automotive award - for the second year in a 

row.

The WCA looks forward to a continuing relationship 

with presenting partner Bridgestone Corporation. 

In October this year, we welcomed new presenting 

partner Autoneum, a Swiss-based company who will 

j o i n 

as co-

p resen te r 

of the Global 

Trends Report. The 

company’s automotive 

expertise and the 

innovative way it sets trends 

and meets today’s requirements 

for vehicle comfort, safety, efficiency 

and sustainability makes Autoneum the 

ideal co-presenter of annual Global Trends 

Report.  Autoneum and the organizers of the 

WCA are united by their aspiration to promote 

innovation in the automotive industry and thus help to 

shape the future of mobility.

A critical part of the ‘Road to the World Car’ was our 

first ever international TestFest staged to coincide with 

the Los Angeles Auto Show in November. Based at 

the Hilton Glendale, the World Car steering committee 

arranged its inaugural TestFest at which 20 jurors from 

8 countries drove 12 American and Korean cars that 

they would not normally have access to in their home 

markets. The TestFest was a resounding success with 

calls from all participating jurors to repeat the event 

each year.

To start our series of regular newsletters, World 

Car Vice-Chairman Mike Rutherford will be our first 

volunteer for the ‘Month in the life of a World Car juror’ 

segment. Mike tells us that in addition to his trip to LA 

for the auto show and WCA test drive, he kept busy in 

the UK evaluating a range of unusual cars, appearing 

on BBC radio shows and interviewing the British Prime 

Minister David Cameron. Mike is very vocal about 

issues surrounding EVs, hybrids and fuel cell cars, 

especially their cost, controversial levels of demand 

and infrastructure or lack thereof. Over to you Mike.

 

Peter Lyon is a World Car Awards Juror and Chairman
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Mike Rutherford’s 

‘Back Chat’ column in Auto 

Express is one of the most outspoken 

in the business, and the subject of hydrogen is one 

that has come to the forefront of late. Rutherford – who has 30 

years of writing about cars under his belt - is under no illusions about the 

scale of the task that hydrogen fuel cell vehicles face in the future. Fresh from 

a visit to the Los Angeles motor show, where every conversation seemed to 

be dominated by the subject, he believes that there are massive question 

marks over the infrastructure of the in-vogue fuel. ‘There will be a big, big 

problem. It’s hard enough to find an electric charging point, never mind a 

hydrogen one’, he explains. ‘Even in LA I think there are only about 12, to 

cover the size of a small country. Even in Berlin there are only a handful.’

Governments in Europe, America and Japan have all made commitments to 

hydrogen refuelling stations, including the UK government, which promised 

£3.5m in October for up to seven sites. However, Rutherford believes 

that those sorts of figures are just a drop in the fuel ocean, with the UK 

H2Mobility programme suggesting that a minimum of 65 stations would be 

needed to ensure national coverage. He reasons: ‘Governments around 

the world are putting pressure on manufacturers to come up with clean, 

green technology, so maybe the governments, if they believe in it that much, 

should contribute more? The likes of BP and Shell, why should they invest 

trillions in a hydrogen infrastructure when the beneficiaries would be the 

car companies? The UK government has got involved in building houses 

because they can do it better and cheaper. Why can’t they do the same with 

the supply of hydrogen?’

However, Rutherford – who was one of the founding fathers of Auto Express 

– is certain that the success of a hydrogen infrastructure is intrinsically linked 

to the role played by the major car manufacturers. ‘The answer is in hands 

of the big companies like Volkswagen, who employ 700,000 people and 

have a turnover of billions’, he argues. ‘Maybe they need to start getting in 

on the hydrogen supply? Just as Samsung will build a battery to go with a 

Samsung mobile phone.’ He has received criticism in the past for focusing 

on the incorrect mileage claims of purely electric vehicles, but he feels that 

the issue is critical for the future of both electric and hydrogen-powered 

cars. ‘People say, ‘why do you make such a fuss about the range or lack of 

it for pure electric cars, when diesel and petrol vehicles also don’t match the 

claims from a manufacturer?’ The difference is that a full tank in those cars 

will still get me 600 miles. But what use is an electric or hydrogen car that 

won’t get me from London to Brighton and back?’

With so many unanswered questions over range and charging points, the 

consumer is quite rightly choosing to eschew new powertrains. Until the 

major carmakers – along with the various governments – provide a reliable, 

ubiquitous recharging network for hydrogen and electric vehicles, petrols 

are set to continue to be the cars of choice for the real world driver. And that, 

certainly at this current time, concludes Rutherford, is no bad thing. 

Nic Doggett

Mike Rutherford Interview

Carmakers hold key to hydrogen future

Why should the likes of BP 
and Shell invest trillions in a 

hydrogen infrastructure when 
the beneficiaries would be 

the car companies?

Mike Rutherford
World Car Awards Juror and Vice-Chairman
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F
or me personally and for the World Car Awards in general, 

November was probably our most productive and satis-

fying month of 2014. It started with Volkswagen’s global 

test drive program for the all-new ‘business class’ Volks-

wagen Passat - in the remote Obia region of Sardinia. For sure it’s a great 

launch venue but, with no direct flights from most countries, it’s not an easy 

place to get to!   

November then ended with one of England’s ‘local’ firms - Jaguar Land Rover - 

promising to get World Car jurors behind the wheel of the Jag XE plus updated 

versions of F-TYPE (including the R Coupé) before the end of January 2015, 

just within our first voting deadline. Also, JLR’s CEO Dr Ralf Speth called me in 

to discuss World Car and related matters. That’s how seriously this and other 

major motor manufacturers view our awards program which remains the undis-

puted number one on the planet. 

But if Volkswagen dominated the start of November and JLR the end, it was 

Greater Los Angeles that stole the middle of the month - and then some. 

During the first days of October at the 

Paris show, Peter Lyon, Beth Rhind 

(pictured left), Gerry Malloy and I again 

expressed our determination to launch 

an annual World Car Awards road test 

event, where at least a dozen (and 

eventually dozens!) of nominated cars 

could be driven back to back by jurors from all corners of the globe. Just six 

weeks later, and largely due to the extraordinary efforts of Beth, approximately 

one third of our global network of jurors attended what turned out to be the 

inaugural and brilliantly organized World Car Awards Test Fest based 

in leafy Glendale, a convenient 30 minute drive from the 

center of LA. 

November is the per-

fect month for a gathering 

like this, not least because before or 

after road testing, jurors can pop along to what 

is now the second most important automotive event in the 

region - the LA auto show! 

The remainder of my November consisted of time spent at Broadcasting 

House, London, doing stints on BBC Radio programs where I talk cars in 

general and World Car in particular. Also, I caught up with and photographed 

British Prime Minister David Cameron, who I have formally interviewed in the 

past on motoring and related matters. And wearing my charity hat (please go to 

www.marcusrutherfordfoundation.com) I personally handed £10,000 worth of 

gifts and cash grants to young adult patients living in or around cancer wards 

or stem cell transplant wards this Christmas and New Year. 

What a month - five countries in 30 days to test drive almost 30 cars whose 

makers are hoping and praying for WCA class wins or, better still, the overall 

World Car of the Year title. 

Battle has already commenced. Within weeks the first round of voting will be-

gin. The World Car Awards prize giving ceremony at the New York auto show 

in the spring of 2015 is likely to be our best and most fiercely contested yet. 

I hope to see you there - and in California in November of next year for World 

Car Test Fest 2.

Mike Rutherford is a World Car Awards Juror and Vice-Chairman and also 

serves as a Trustee for the Marcus Rutherford Foundation

Mike RutherfordMonth in the life of a World Car juror 
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O
n the evening of November 18, an illustrious group 

of automotive journalists and executives convened 

just prior to the Guangzhou auto show. The show 

coincided with the Los Angeles auto show this year 

- where many international auto journalists were present. But Guangzhou 

is an up-and-coming event, already the second-most popular auto show 

in China every year, and on a strong upwards trajectory. Daimler launched 

the Mercedes-Maybach here, a full four hours before it was unveiled in Los 

Angeles. Qoros had a new crossover. And a whole number of models were 

shown with significance for the Chinese market.

While the World Car Awards put together a highly successful ride-and-drive 

at the Los Angeles auto show, several Chinese jurors couldn‘t make 

it to California: They are members of the China Car of 

the Year Award (CCOTY), an independent 

car award in China initiated 

by 16 editors-

in-chief of the most 

noted car magazines 

in China. And November 18 was 

CCOTY night. This award doesn‘t compete with 

the World Car Awards; rather, it highlights the success and 

achievements of the automotive industry in China. Only cars sold in 

China are eligible to compete in the different categories - the Chinese Green 

Car of the Year, Performance Car of the Year, Design Car of the Year, SUV of 

the Year, and the main, overall China Car of the Year.

Like with the World Car Awards, the results were top secret and unknown even 

to the jurors right up to the evening ceremony. Top honors eventually went to 

the new Honda Odyssey - an appropriate choice, given that the MPV segment 

is on the rise in China. China‘s Odyssey is different from the US-market model 

- and not even sold in Europe. The new Mercedes-Benz C-Class, which will 

be produced locally, was the runner-up. For the other awards, the BMW i3 with 

the range extender won ‘Green‘; the McLaren 650S got ‘Performance‘ honors; 

the Porsche Macan received the ‘SUV’ award - and Ian Callum‘s Jaguar F-Type 

won the ‘Design’ award. At the same event, Jaguar Land Rover‘s Bob Grace 

received the China Reputation Award from PRIME Research.

The Chinese car market is quickly maturing, but it has its own rules. They 

include the localization of production, together with Chinese partner companies. 

Traditional carmakers have to be ready and willing to share some of their expertise 

- and, judging from recent efforts, there are few objections. In fact, China has 

become the top priority for many automakers, and this is evidenced and  

underscored by huge investments. Daimler, for instance, has 

Jens MeinersChina impressions

Sally Sun from BMW China and Jens Meiners, World Car Awards Juror 
and Vice-Chairman

Dr. Rainer Mathes (centre), president of PRIME Research, together with World 
Car jurors Xia Dong (left) and Liu Hongcang (right)
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Jens MeinersChina impressions

Bob Grace (JLR)
at his winner speech

When we think about our corporate 
image at Jaguar Land Rover we 

focus on three things: our business 
performance, the Jaguar Land Rover 

community and more broadly the 
contribution we make to society 

around us.

just 

opened 

a massive research 

and development center in Beijing, 

and highlighted this event with a bespoke 

concept car.

Chinese preferences in cars are different. Beyond the above mentioned taste 

for MPVs and family cars, they need cars with comfortable space for rear 

passengers. The ‘compartmentalisation’ of design and material quality at the 

expense of the rear passengers - a popular practise in Europe and America 

- doesn‘t fly in China. And Chinese tastes can be more sophisticated than 

on traditional markets: Just look at the Volkswagen Lamando, a China-only 

‘four-door coupe’ variation of the Jetta, with a decidedly premium flair.

New players are emerging - such as Qoros, a near-premium carmaker 

backed by Chery and Israel Corporation, with engineering work by Magna 

Steyr, and designs created by former MINI chief designer Gert Hildebrand. 

Last year, Qoros gave the established players a good scare - going forward, 

it is fighting hard to make an impact on the local market.

Most importantly, China has become the biggest automotive market in the 

world - and there is no reason to believe this is ever going to change again. 

Sure, I regretted missing the fun of the Los Angeles auto show this year. But 

I was glad to be in Guangzhou.

 Jens Meiners is a World Car Awards Juror and Vice-Chairman

The World Car representatives and major partners in Guangzhou

https://www.youtube.com/watch?v=xi6rnvrj0Ag
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In 1964, 

The Beatles 

arrived at Melbourne’s 

Tullamarine Airport to begin their 

Australian tour. They were met at the arrivals lobby 

by 5,000 hysterical fans. In 1965, Japanese actor Koichi 

Ose dressed as Shintaro from the smash hit TV series ‘Samurai,’ landed 

at Tullamarine Airport. The sword-wielding character actor was greeted by 

7,000 adoring fans, many of them kids and hundreds dressed as a samurai 

or ninja. The moral of this story? In the mid-1960s, Japanese culture had a 

bigger impact on young Australians than The Beatles. Fast-forward to today. 

In a similar way, Japanese car culture is influencing the automobile industry 

and car enthusiasts in ways that we are only just starting to understand. 

Take the Lexus LS400 of 1989, for example. Aiming to create the very best 

flagship they could, reams of engineers and designers produced a luxury 

sedan that boasted the quietest, most refined ride the world had ever seen 

and with the highest quality levels. European luxury marques were forced to 

stand up and pay attention.  The Mazda MX-5 was also launched in 1989, 

and showed that lightweight roadsters could be fun and did not have to 

break the bank. Its simple but adorable looks, superb handling and great 

packaging was the spark that ignited a global roadster boom. Or how about 

the Honda NSX? When the 3.0 liter, mid-engined coupé arrived on the 

scene in 1990, it stunned the motoring world with its huge array of world-

firsts. These included the world’s first all-aluminum monocoque body, an 

independent 4-channel anti-lock brake system, electric power steering and 

VTEC variable valve timing. 

1997 was another big year for Japan. It saw the launch of the world’s biggest 

selling driving game Gran Turismo and the debut of the world’s most popular 

hybrid car, the Toyota Prius. Gran Turismo might have sold over 80 million 

copies over the past 17 years, but this game has grown into something 

much more than a driving simulator. It has become car culture in its own 

right. Over the past decade, Gran Turismo has tied up with Nissan to create 

GT Academy, an initiative that transforms champion gamers into real-world 

racing drivers, several of whom have already reached podiums at the 24 

Hours of Le Mans and the Nurburgring 24 hours. 

In 1997, Toyota pioneered the world’s first hybrid car. The Prius proved that 

gasoline-electric powertrains were a force to be reckoned with. This funky 

looking sedan sold like hot cakes in Japan and the U.S. and inspired every 

major carmaker to allocate funds for hybrid models. Drifting originated in 

Japan in the mid-80s when racer Keiichi Tsuchiya started drifting his car 

through corners to elevate the spectacle of the sport and increase the 

number of fans. Some 30 years on, drifting has graduated to organized 

professional events in over a dozen countries, and has even inspired a 

Fast and Furious movie. But when a Japanese brand like Gran Turismo 

can collaborate with General Motors to resurrect a legendary American 

racing name like Chaparral, then Japan’s car culture has truly crossed over 

and become something far more than a game. The Chevrolet Chaparral 

2X Vision Gran Turismo concept is one of the most radical race cars ever 

conceived and opens a new door to endless possibilities. Could we see an 

original race car from GT one day?

Peter LyonJapan’s car culture makes global mark

Gran Turismo champion gamers 
who became real-world racers

Chevrolet Chaparral 2X Vision Gran 
Turismo concept

The Chevrolet Chaparral 2X Vision 
Gran Turismo concept is one of the 
most radical race cars ever concei-
ved and opens a new door to end-

less possibilities. 
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World Car Trends 2014

Smart Efficiency and Digital Intelligence

Introduction
The World Car Awards brings together top journalists from all over the world. PRIME Research combines the expertise of this panel with their industry-leading 
media study on over 150 brands across 25 markets globally. 

Automotive Trends 2014
Efficiency, lightweight materials, design, connectivity 
and new energy powertrains are the most important 
automotive trends for 2014. These trends form part 
of a bigger picture within the automotive industry, 
‘the efficiency cluster’ which we at PRIME call ‘Smart 
Efficiency’.

‘Smart Efficiency’
Smart Efficiency is driven by a variety of related 
technologies like the downsizing of engines, while 
improving power and performance, significant 
weight reduction and more stability, improved 
aerodynamics, while increasing desirability and new 
energy powertrains; particularly plug-in hybrids.
 

Lightweight Constructions
Lightweight materials are currently in the spotlight. Once reserved for premium cars, the Ford F150 has brought aluminium to the mass market, and the BMW i3 
has positioned carbon fibre as a material manageable and suitable for premium cars. 

The Electric Vehicle Recession?
After the hype in 2012, electric vehicles are currently losing some momentum. 
Plug-in hybrids are seen as the most promising electric drivetrain option for 2014, 
however the onset of premium electric vehicles driven by the BMW i3, i8 and 
Tesla Model S bring electric vehicles back into the spotlight. Coverage around 
these three models accounts for over 40% of all media coverage on electric 
vehicles. Our expert community evaluates these models far better than first and 
second generation EVs.

The focus shifting away from electric vehicles has opened up room for new areas 
of interest, with the 2014 Los Angeles Auto show hosting bold new models such 
as Toyota Mirai and Audi A7 h-tron. After decades of research, technology is 
moving forward, with journalists reporting hydrogen fuel-cell may just be the fuel 
of the future. However, just as there was with electric models, many see the lack 
of infrastructure as a challenge, anticipating a high cost for some time to come.

‘Digital Intelligence’
Connectivity and in-car electronics rank as the fourth most important trend, with infotainment and connectivity systems seen as increasingly significant. Digital 
intelligence is describing a major macro-trend of the years to come. Tech giants such as Apple, Google & Microsoft have now joined the game: teaming up 
with automotive brands to create the next generation of digital cars.
 
‘Smart Efficiency’ and ‘Digital Intelligence’ represent key trends in the industry for 2014. Utilising these trends is the challenge for the automotive industry 
today and in the near future.
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